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About SET  

Seshadripuram Educational Trust (SET), a public charitable Trust was established in the year 

1980 by the Seshadripuram Educational Association. The parent body Seshadripuram 

Educational Association was registered in the year 1944. The Seshadripuram Group of 

Institutions was founded originally in 1930 by two educational enthusiasts of Seshadripuram, 

viz. Smt. Anandamma and Smt. Seethamma who started a primary school with about 20 

children in two rooms in the present main Campus of Seshadripuram. The institution has 

grown from strength to strength and today the total student strength is about 22,000. The 

Trust runs in all about 32 educational institutions from kindergarten to postgraduate courses. 

The institution has about 1,500 employees including supporting and part-time staff. 

 

About SJSS  

Seshadripuram Journal of Social Sciences (SJSS) aims to publish high quality and original 

research papers that analyze the issues relating to social sciences at national and global level. 

Contributions can be of a theoretical, empirical, case study in nature. The SJSS has a two-

stage review process. In the first stage the editor will ensure the practical acceptability of the 

topic and its relevance. And all those accepted at screening stage will be sent to peer-review 

committee for comments. The authors of selected papers will be intimated about the 

acceptance through email by the editorial board.  

                    Dr. Vijayakumar A B  

Director- Seshadripuram Research Foundation                                                                                       

Yelahanka new town, Bengaluru- 64 

 

 

 

 

 



About the Conference 

 

Two-day National Conference was organised in the Post Graduate Department of Commerce 

and Management, Seshadripuram First Grade College, on 10
th

 and 11
th

  December 2019 

respectively in Sabhangana on the topic “INNOVATIVE  TEACHING AND 

SUSTAINABILITY OF BUSINESS EDUCATION IN INDIA”, in association with Indian 

Council of Social Science Research (ICSSR) Southern Regional Centre (MHRD) Hyderabad. 

Education is at the heart of human progress and the Sustainable Development Goals (SDGs). 

It enables people to build better lives and equips business and society to address our world's 

interconnected issues and opportunities. Innovative teaching method involves the use of 

digitals and ICT based tools in teaching and learning. The global technological revolution 

especially in the areas of business has prompted the need for business education instructional 

delivery to be technology base if the programme is to achieve its goal of sustainable socio-

economic development. Business has a strong incentive to invest in strengthening skills and 

knowledge for sustainable development. Companies' performance and progress on the SDGs 

are increasingly linked to opportunities and risks driven by environmental and social trends. 

Innovative skills for sustainable development are vital for business leadership, innovation and 

a productive, adaptable workforce. Companies can gain a competitive advantage by 

equipping their employees with the skills and knowledge needed to make the most of the 

opportunities ahead. 

 

Dr. S. N. Venkatesh 

Conference Chairman 

 

Dr. Vijayakumar A B 

Conference Secretary 

 

 

 

 

 

 



CHIEF PATRON 

 

Dr. Wooday P Krishna 

Hon. General Secretary 

Seshadripuram Educational Trust 

Seshadripuram, Bengaluru- 560020 

 

EDITOR- IN- CHIEF 

Dr. Vatsala .G 

Director& Professor 

Seshadripuram Institute of Management 

Studies 

Yelahanka  New town, Bengaluru- 560064 

drvatsala35@gmail.com 

 

Dr. S. N. Venkatesh 

Principal  

Seshadripuram First Grade College 

Yelahanka  New town, Bengaluru- 560064 

dr.s.n.venkatesh@gmail.com 

 

MANAGING EDITOR 

Dr. Vijayakumar A. B 

Head- Seshadripuram Research Foundation 

Seshadripuram First Grade College 

Yelahanka  New town, Bengaluru- - 560064 

vkumarab@gmail.com 

 

EDITORIAL BOARD MEMBERS 

 

Prof. P. Malayadri 

Professor 

ICSSR SENIOR FELLOW (Research 

Advisor in Management &Commerce) 

Center for Economic and Social 

Studies(CESS)     ( An ICSSR Research 

Institute,Ministry of HRD,Govt of India) 

Begumpet, Hyderabad-500016 

 

Dr. Kankipati Srinivas Rao  
Associate Professor of Commerce,  

Vivek vardhini college of PG studies, 

Osmania University Hyderabad 

 

 

 

 

Dr. K. Nagendra Babu  

Professor 

Department of Studies in Commerce 

Manasagangotri, University of Mysore 

Mysore- 570006 

nagendrababu280@yahoo.com 

 

Prof. Paramashivaiah P 
Senior Professor and Finance Officer 

Dept. of Studies and Research in Commerce,  

Tumkur University, Tumkur 

 

Dr. R. Sarvamangala 

Chairperson and Associate Professor 

Department of Commerce 

Jnanabharathi campus,  

Bangalore University 

Bengaluru, Karnataka – 560056 

drsarva23@gmail.com 

 

 

ADVISORY BOARD MEMBERS 

 

Dr. V. R. Panchamukhi 

Former Chairman, 

Indian Council of Social Sciences Research  

New Delhi 

 

Dr. S. NarasingaRao 

Emeritus Dean, College of Graduate Studies 

and Research/ Professor of Physics and 

Engineering College of Mathematics and 

Science 

University of Central Oklahoma, USA 

 

Dr. Sudha Narayana Murthy 

Philanthropist, Teacher & Writer 

Address: Infosys Foundation, III Floor, 

Infosys Tower.# 27,  

Bannerghatta Road, Bangalore-76 

 

 

 

 

 

mailto:drvatsala35@gmail.com
mailto:dr.s.n.venkatesh@gmail.com
mailto:vkumarab@gmail.com
mailto:nagendrababu280@yahoo.com


 

CMA. P. Narasimhamurthy  

Cost Accountant (India) and Visiting 

Professor, PG Dept. of Commerce, SFGC 

Bangalore 

cma.pnmurthy@gmail.com 

 

CMA.C.Chandra Sekaran 

Cost Accountant (India) 

Certified Public Accountant (INTL) 

No. 17, GokulNivas, 13
th

 Cross 

Manorayanapalya, RT Nagar  

Bangalore – 560032 

dr.cma.chandra@gmail.com 

 

 

 

 

 

TECHNICAL ASSISTANT 

Akshata G Bhat 

II M.Com 

Seshadripuram First Grade College 

Post Graduate Department of Commerce 

and Management 

Yelahanka, Bengaluru - 560064 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

mailto:dr.cma.chandra@gmail.com


Contents 

Sl. 

No. 
Title of the Paper Name of the author/ 

authors 

Page No. 

1. Adoption of E-Wallets by Unorganised 

Sector – A Study near Shopping Areas of 

Bengaluru City South Zone 

Dr. M Muniraju 

Swaminath S 

1-12 

2. A Review of Cogeneration Techniques of 

Renewable Energy and its Impact on REC 

Trading 

Anil Kumar C N 13-26 

3. A Study on creating awareness of Phonepe 

over Paytm 

Niveditha V 27-40 

4. A study on the impact of online shopping 

over small retailers 

Deena paul 41-46 

5. The consumer perception towards Eco-

Friendly products 

Dr.Prasad H K 

Ms.Megha G  

Ms.Pooja G 

47-61 

6. Adoption of IFRS and its impact on Small 

and Medium Enterprises 

Rajath B.S. 62-69 

7. An empirical study on Women 

Entrepreneurship in India 

Mona Sharma S.P 

Pranitha V  

Rachana S. Herle 

70-80 

8. Quality of Modern Education system 

adopted in selected colleges in 

Virudhunagar District, Tamilnadu – An 

analysis 

Dr. R. Narmadha 

Dr. E. Nixon Amirtharaj 

81-89 

9. A Study of Social and Digital Media in 

Marketing 

Sandya. S  

Deepika U M 

90-91 

10. Learning to transform the World: Key 

competencies in education for sustainable 

development 

Dr Ashwini Roy A.S 92-100 

11. “Campus To Corporate” - A Study on 

Sustainable Higher Education Practices for 

Students of Business Education” 

Dr. Radha.R 101-114 

12. Impact of Capital Structure on Profitability 

with special reference to HDFC Bank 

Leema S Mamman 115-123 

13. Sustainability Education in Non-Formal 

System and Extracurricular activities-Case 

Study. 

Sri.Karthik.S. 124-127 

14. A Study on analysis of Consumer 

Behavior towards Green Marketing 

Najmunnisa. A  

Chaithra. R 

128-143 

15. “The Study on the effect of 

Demonetization on Digital 

Banking Sector” 

Divya Cherian  144-155 

16. Digital Banking Practices, Paytm and E- Bindu 156-167 



Wallet 

17. A Paper on Digital Drive in Indian 

Insurance Industry 

Supriyaa 168-178 

18. Learning on Successful Digital Promotion 

approach in Edification Zone at Bangalore 

City. 

Dr. Munivenkatappa 

 

Harishkumar M 

 

179-189 

19. A Study on Consumer Perception towards 

JIO and Airtel 

Divya N  

Prithvitha. C 

190-205 

20. “Adoption of Social innovation among 

Repatriates” 

Dr. Lubnaambreen 206-215 

21. Economic Strategies for Financial 

Inclusion 

Dr. Lalitha.B.S 216-226 

22. A Study on impact of Self Help Group –

Bank Linkage Programme in the 

Upliftment of Poor with Special Reference 

to SKDRDP, Harohalli Region, 

Ramanagara District 

Anusha N  

Rakesh Nadig H S.  

227-236 

23. “Financial Inclusion for Self Help Groups” Mallikarjun 237-245 

24. A Study on ‘ the Status of Digital 

Financial Literacy among Street Vendors’ 

Kumari M S 

Harshitha.G 

Rakesh Nadig H S 

246-256 

25. A Study on “The Impact of Goods and 

Service Tax on wholesale 

shop keepers- with special reference to 

New Tarangupet Merchant Association” 

Uma Maheshwari S 

Sowjanya 

Rakesh Nadig H S 

257-266 

26. Work-Life Balance and Stress 

Management 

Sunil M.G  267-289 

28. Impact of Paytm on College Students – Its 

Pros And Cons 

Rashmi K A 300-309 

29. Education through audio-visual 

Communication: A Study of Science 

Communication in Early Childhood 

through Online Videos 

Bharti Shandilya 310-328 

30. Geography of Venture Capital Investments 

in India 

Saranya.S 

Dr. Amulya.M 

329-337 

31. Impact of Social Media Marketing on 

Small and Medium Scale Business 

Performance 

Rinny Kiran 338-345 

32. Role and Impact of Technology on Micro 

Insurance 

Dr Salem Sreeveena 346-352 

33. A Descriptive study on innovative 

Teaching Practices: With Special 

Reference to PG Students 

Dr. Ramesha V 353-358 

34. Study on Customer Satisfaction towards 

Honda Two-Wheeler: With Special 

Dr. A. Jaganathan 359-364 



Reference to Gudalur Taluk 

35. Leveraging Small Finance Banks in 

achieving Financial Inclusion in India 

Kittu R S 

Dr. Smt. Mahananda B 

Chittawadagi 

365-372 

36. A Study on emerging technology to 

address the challenges of 21st 

Century Learners 

Dr. Archana .A. 

 

Madhukumara B K 

373-384 

37. “Role of Insurance industry to the 

Sustainable Economic Growth 

in India” 

Mahadevaswamy.S 385-394 

38. Sustainability Education Within The 

National Education Policies-Analysis of 

Policies, Curriculum and Pedagogy. 

Smt.Kavitha.K.N. 395-402 

39. A Study on Emojis in Marketing 

Communications 

Radhika S.R 403-408 

40. “Innovative Teaching and Sustainability of 

Business Education in India” 

Niranth M R 409-419 

41. A Study on Consumer attitude towards 

online Grocery Shopping 

with reference to Ernakulam City 

Ashitha Ann Koshy 420-431 

42. Impact of Credit Risk Management on 

Financial Performance of Mahila 

Cooperative Banks in Kalaburagi District. 

Dayasagar 432-437 

43. A Study on the rise of Air Pollution with 

reference to the increase of Automobile 

industries in India. 

Robin Robert 438-447 

44. A Study on Consumer Perception towards 

Patanjali Ayurveda Ltd. 

Bhavyashri C N 

 

Nishmitha K S 

448-460 

45. A Study on Insurance Penetration and 

Insurance Density in India 

Rajeevnath T R 461-469 

46. “A Study on the impact of Celebrity 

advertisements on the Purchasing Behavior 

of a Consumer.” 

Nirmal Varughese James 470-498 

47. Sustainable Micro- Finance and the Rural 

Development 

Poornima K 499-508 

48. The Implementation of Strategies to 

Maintain the Work Life Balance and 

Stress Management in Teaching Sector 

Mrs. Dakshayini E 509-516 

49. Higher Educational institutions Role in 

Making India as World’s fastest growing 

Economy in Future 

Dr.Chaya.R 517-525 

50. Diversity and Inclusion Shilpa Santhosh 

Jayakrishnan 

526-537 

51. A Study on Green Marketing Sowbhagya. T.R 538-544 



52. A Study on Post-Acquisition Performance 

of Indian Telecom Companies 

Sruthi S 545-556 

53. Work Life Balance &Stress Management 

through Sustainability Development 

Mrs. Saira Banu  557-567 

54. Diversity and Inclusion (Gender Diversity, 

Transgender, LGBT etc.) 

Suresh M 

Geetha Varshini 

Bhuvaneshwari 

Ravi Chandra 

Karthik 

568-586 

55. The Role of Technology Impact in 

Marketing 

Suresha K S 

Harishkumar M 

Nandan H S 

587-592 

56. Impact of Work Life Balance and Stress 

Management 

Sravani 

Nathish 

593-598 

57. “Prospects   of Micro-Finance Institutions 

through Rural Development in South 

Karnataka: SDS’s” 

Prof. Vasanthakumari 599-604 

58. Conceptual Framework of Digital 

Marketing Communication 

Ramyashree K.K 605-613 

 

 

 


